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Perhaps of more importance and not addressed in the draft Customer Service staisdhedfactthat the
number of collection points and thegienerallocations (e.g. at a town or suburb leveljust oneaspectof
Qustomer Service ananly onefactorin driving convenience and participaticdjually or sometimes more
important are:

1) the ecificlocation €.g.the differencebetween anindustrial areavsadestination site such as
supermarketshopping centrgand how convenient it is to get there withoatlditionaltravel

2) Opening hours

3) Type of sitet refund services offered, volume throughput and capacity etc.

In summary we wouldecommendthat one collection point per 5,000 ople is regaded as an abdate
minimum, and that the government shoulglan to go well beyond this and buildhe necessary incentive
structures to do so.

In addition, customer service standardshouldtake account ofopening hours and the need for collection
points at convenient locationgsuch as shopping centres and supermarketgt are already incorpaated
into consumersbusy lives

Thank youfor the opportunity to comment and please do not hesitate to contact me if you have any
questions in relation to the above.

Yours faibfully,

Markus Fraval

Director t Strategyand Business Development
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